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CAUTIONARY NOTE REGARDING FORWARD-LOOKING STATEMENTS
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All statements contained in this report that are not statements of historical fact constitute “forward-looking statements”. Some of these statements can be identified by

forward-looking terms, such as “anticipate”, “believe”, “can”, “could”, “estimate”, “anticipate”, “project”, “expect”, “intend”, “may”, “plan”, “aim”, “will” and “would” or similar

words. However, these words are not the exclusive means of identifying forward-looking statements. All statements regarding our expected financial condition and results

of operations, business, plans and prospects are forward-looking statements. These forward-looking statements include statements as to our business strategy, revenue

and profitability (including, without limitation, any financial or operating projections or forecasts), planned projects and other matters discussed in this document regarding

matters that are not historical fact. These forward-looking statements and any other projections contained in this report involve known and unknown risks, uncertainties

and other factors that may cause our actual financial results, performance or achievements to be materially different from any future financial results, performance or

achievements expressed or implied by such forward-looking statements or other projections.

Forward-looking statements are based on our beliefs and assumptions, which in turn are based on currently available information. Our outlook is predominantly based on

our interpretation of what we consider to be the key economic factors affecting our business, the global economy and the sectors we operate in. Although we believe the

assumptions upon which these forward-looking statements are based are reasonable, any of these assumptions could prove to be inaccurate, and the forward-looking

statements based on these assumptions could be incorrect. Actual results may differ materially from information contained in the forward-looking statements as a result of

a number of factors, many of which are beyond our control. Accordingly, investors are cautioned not to place undue reliance on the forward-looking statements in this

report. These statements speak only as of the date of this report or the respective dates indicated in this report, and we undertake no obligation to update or revise any of

them, whether as a result of new information, future events or otherwise.
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FINANCIALS AND OUTLOOK



MAY 2020 REVENUE DASHBOARD - YOY
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Source: Management; Note: rounded preliminary figures not audited or reviewed in VND billions; figures presented in net revenue basis, net 

of sales return and deduction; ROW denotes Rest of World (incl. HK)

• Total revenue decreased

3% YoY primarily due to

weak feed trading, which

in turn led to a 67% YoY

fall in Miscellaneous

revenues

• Growth in Wellness (+47%

YoY), By-products (+14%

YoY), and Value-added

(+17%) partly offset

weakness in other

products

• With the exception of the

U.S. market (-45% YoY),

China (+49% YoY), Europe

(+29% YoY), and ROW

(+3% YoY) exhibit signs of

recover
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• Total revenue increased

11% MoM as revenue from

all product categories

exhibit early signs of

recovery from the

coronavirus pandemic

• Revenue from the U.S.

market continued to fall by

13% MoM as a result of

public health measures,

however current signs

hints partial recovery in

Jun 2020

• China (+142%) and other

markets show signs of

recovery as economic

activities resume

Revenue by Product Category
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Source: Management; Note: rounded preliminary figures not audited or reviewed in VND billions; figures presented in net revenue basis, net 

of sales return and deduction; ROW denotes Rest of World (incl. HK)
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Vinh Hoan was honored in the list of “Top 50 best-

listed companies” in 7 consecutive times by 

Forbes Vietnam Magazine 

Forbes Vietnam, 01 Jun 2020
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NEWS

#InformationDisclosure

Increasing the contributed capital at Vinh

Hoan Fish Hatchery Co., Ltd.

According to the Minutes of the Board of

Directors, Vinh Hoan approved an increase in

the contributed capital of Vinh Hoan Fish

Hatchery Co., Ltd by VND 50bn.

After the increase in charter capital, Vinh

Hoan holds 98% of the registered charter

capital.

Vinh Hoan Corp, 21 May 2020

#NewsClipping

Vietnam endorses free trade agreement

with EU

Vietnam’s National Assembly on 8 June has

approved the European Union-Vietnam Trade

Agreement (EVFTA) that is expected to open

a way for more seafood products to flow into

the E.U.

Shrimp and pangasius are the top two

seafood products Vietnam exports to the E.U.

According to the Vietnam Association of

Seafood Exporters and Producers (VASEP),

the EVFTA is expected to help significantly

boost the competitiveness of Vietnam’s

seafood sector in E.U. markets.

(Translated from Vietnamese)

VASEP, 09 Jun 2020

#NewsClipping

Young’s Seafood, Birds Eye buoyed as

retail frozen fish sales outpace chilled for

the first time in over a decade

“For the first time in 15 years, frozen seafood

sales growth topped fresh and chilled at UK

retail, and two of the country’s largest frozen

fish suppliers say the trend is poised to

continue…”

“Pangasius, also known as basa in the UK,

showed the most remarkable jump, climbing

18.5 percent by volume and 15 percent in

sales” in the 52 consecutive weeks of 2019

and 2020 from April 18.

IntraFish, 10 Jun 2020
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THANK YOU

If you have any questions or would like to subscribe to our monthly newsletter, 

please contact Investor Relation Department at ir@vinhhoan.com. 

mailto:ir@vinhhoan.com

