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FINANCIALS AND OUTLOOK




MAR 2021 REVENUE DASHBOARD - YOY (EXCLUDE SA GIANG)
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Total revenue increased by
1% YoY was due to the
growth in By-products (+27%
YoY), partly offset by a
decrease in Pangasius
Products (-3% YoY), Wellness
(-12% YoY), Value-added (-
7% YoY), and Miscellaneous
(-23% YoY)

Growth in China (+134%) and
ROW (+2% YoY) was partly
offset by a fall in the U.S (-
15% YoY) and Europe (-10%
YoY)
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Total revenue increased by
+53% MoM primary due to
strong recovery in most
markets. Increase in
Pangasius products (+49%
MoM), Wellness (+44%
MoM), By-products (+91%)
MoM), and Miscellaneous
(+37% MoM) was partly
offset by a decrease in
Value-added (-24% MoM)

Exports rebounded in March
in all markets (+53% MoM):
Europe (+64% MoM), the
U.S. (+27% MoM), the ROW
(+59%), and specifically,
China (+139% MoM), thanks
to consumer recovery picked
up steam in China and.,
other nations after the lunar
new year holidays



MAR 2021 REVENUE DASHBOARD - MOM - SA GIANG (SGC)
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After the consolidation of SGC,
we report its results separately:

« Total revenue increased by
494% MoM with Shrimp
Chips (+83% MoM), Rice
Products (+243% MoM), and
Miscellaneous (+494% MoM)

* Revenue from Europe
(+102%  MoM), Vietnam
(+46% MoM), and ROW
(+903% MoM) increased,
thanks to sales network

synergy
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NEWS CLIPPING

Young's Seafood turns to basa for its new retail launch at Tesco
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“Grimsby, UK-based Young's Seafood rolled out a new line of fish fillet strips to attract the new flood of consumers that have entered the frozen-
foods category since the start of the global pandemic.

The new line includes smaller basa -- the trade name for pangasius -- fillet strips aimed at offering more flexible use of the product. The line
includes three different flavors, southern fried, crispy battered, and salt and vinegar, in 450-gram bags...

Pangasius has been waiting for something to give it a jump start in the UK market, and thanks to Young's embrace of the fish as a raw material
in the line it launched in 2019, the species is finally gaining traction.”

IntraFish, 16 March 2021
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If you have any questions or would like to subscribe to our monthly newsletter,

please contact Investor Relations Department at ir@vinhhoan.com.
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