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We have a traditional wooden house at all of our major locations for employees
meetings and social events.



FINANCIALS AND OUTLOOK




AUG 2021 REVENUE DASHBOARD - YOY (EXCLUDE SA GIANG)
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Total revenue increased
by 14% YoY primarily due
to the growth in almost
main product lines:
Pangasius Products
(+16% YoY), By-products
(+19% YoY) and Wellness
(+27% YoY), partly offset
by a decrease in Value-
added (-53% YoY) and
Miscellaneous (-24%
YoY).

Growth in U.S. (+41%
YoY) and China (+24%
YoY) which are still
Impressive as recovery
affirmations, partly offset
by the decline in Europe (-
20% YoY), meanwhile
revenue in the ROW
remained stable.



AUG 2021 REVENUE DASHBOARD - MOM (EXCLUDE SA GIANG)
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Total revenue decreased 8%
MoM due to weakened
Pangasius Products exports (-
14% MoM) and declined feed
trading booked in
Miscellaneous (-4% MoM),
partly offset by growth in By-
products (+14%MoM),
Wellness (+14% MoM) and
Value-added (+4% MoM).

Beside China with a positive
growth (+16% MoM), most
other export markets went
down in decline: U.S. (-11%
MoM), Europe (-27% MoM)
and ROW (-5% MoM)
because of reduced
processing capacity to comply
with Covid-19 restriction and
lockdown policies in Vietham.



AUG 2021 REVENUE DASHBOARD — MOM - SA GIANG (SGC)

Revenue by Product Category
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Jul-21 Sa Giang's revenue moderated
after last month's impressive leap
Il Aug-21 (-34% MoM), in which: Shrimp

24.304 @ chips (-33% MoM), Rice products

(-39% MoM) and Miscellaneous (-
, 38% MoM).
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_ _ _ : markets: Europe (-48% MoM) and
Shrimp chips Rice products Miscellaneous ROW (-23% MoM) partly offset by

growth in Domestic (+63% MoM)

Revenue by Region
@ « Thanks to its new factory, Sa
Giang was approved to supply dry
46.397 noodles to Bach Hoa Xanh stores.
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Ms. Le Ngoc Tién

CHIEF STRATEGY OFFICER

N\ SR

The Resolution of the BOD on the appointment of Ms. Le Ngoc Tien as Chief Strategy Officer of Vinh

Hoan Corporation from 01 September 2021.
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NEWS CLIPPING

Positive prospect for Vietnamese pangasius in the
Mexican market

“As of the first half of August 2021, the total value of Vietnamese pangasius
exports to the Mexican market reached US$43.76 million, up nearly 70% over
the same period last year. With this result, Mexico has now surpassed Brazil
and entered the top pangasius export market of Viethamese seafood
enterprises in Latin America.

[...] Mexico is the market with the second highest per capita income in Latin

America (after Brazil). Free trade system with relatively low import tax, ranging

from 0-35% on average. This is also a market in the CPTPP bloc. According to
the CPTPP Agreement, the import tax rate of seafood into the Mexican market
will be 0% from the third year. Pangasius is the seafood product imported by

Mexico with the largest volume and value, followed by fish tuna products”

VASEP, 08 Sep 2021

VINH HOAN



If you have any questions or would like to subscribe to our monthly newsletter,

please contact Investors Relation Department at ir@vinhhoan.com.
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