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Making it on the list, once again!

VINH HOAN
On August 21 2025, Vinh Hoan has earned a spot in Forbes Vietham'’s Top 50 Best Listed Companies of
2025.

This recognition highlights our unwavering commitment to excellence to creating long-term value. It's a
reflection of the hard work, passion, and vision of our entire team.

Being included in this prestigious list motivates us even further to set new industry benchmarks and
remain focused on what truly matters.
HCM city, Aug 21 2025
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VIETFISH 2025

Vinny says Xin chao and Cam on Vietnam!

Meet Vinny, the newest personality of Vinh Hoan, and
the friendly face at Vietfish 2025!

VINH HOAF Vietfish 2025 brought meaningful conversations and

exciting opportunities. We look forward to turning these
into strong partnerships in the months ahead.

Vietnam, Aug 2025

EVENTS & NEWS CLIPPING

“Seafood exports for Viethamese” - VASEP’s message at the A80 Exhibition
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For many years, Vietnamese seafood has been recognized primarily as an export product, present in
more than 140 countries and generating tens of billions of USD annually. At the A80 National

Achievements Exhibition, VASEP delivered a different message: “Seafood Exports for Viethamese.”

This is not just a slogan, but a strategic direction to reshape how society perceives and consumes
products that have long been reserved mainly for international markets.

At the A80 National Achievements Exhibition, VASEP showcased a pair of large-size pangasius
broodstock — a testament to Vietnam’s success in selective breeding and genetic mastery — along
with a variety of processed seafood products. Whereas pangasius has long been associated with
containers bound for the U.S., EU, or China, this time the products were presented directly to the
Vietnamese public. VASEP seeks to affirm that the very products which have won over global
consumers are equally suitable and deserving of a regular place on the tables of Viethamese families.

... The message “Seafood Exports for Viethamese” at A80 opened a new perspective: Vietham's
export seafood products, including pangasius, should not be valued only by export earnings or
global reach, but first and foremost by the trust and preference of Viethamese consumers. In
elevating pangasius, returning to win over the domestic market is not a step backward, but a
necessary foundation for the industry to go further and grow more sustainably in the global arena.

Translated from Viethamese - VASEP, Sep 8" 2025

FINANCIAL & OUTLOOKS: AUG 2025 REVENUE - MOM

Revenue by Product Cate
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